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Las Vegas, NV
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BETH OSBORNE, MBA
AWARD-WINNING WRITER, CONTENT MARKETER, & DIGITAL

MARKETING EXPERT

CAREER HIGHLIGHTS
20 years as a professional writer and marketer (15 as senior manager/executive)
Winner 2023 and 2025 Killer Content Awards - Sales Enablement Content
Extensive and diverse portfolio
Industry expertise: SaaS, technology, healthcare tech, pharma, manufacturing,
cybersecurity, automation, payments, and ad tech
Content types: demand gen, web, blogs, e-books, whitepapers, scripts, ads, social
media posts, emails, case studies, interactive, pillar pages, and editorials
Proven record of using content marketing to attract leads and grow revenue:
Responsible for $4M+ ARR in 2024

WHAT I DO IN A MONTH

Developed and implemented content marketing strategies (50+)
Well-versed in all technical aspects of content (SEO, paid search, and metrics)
Managed and collaborated with art directors, designers, and other writers
Managed budgets in excess of $350,000
Other marketing skills: email, demand-gen, social, product marketing, and multi-media
Built numerous WordPress sites and established Google organic ranking wins for brands
Frequent presenter and webinar host for brands

CAREER TIMELINE

Director, Marketing and Content, Marketron (2021 - Present)
Senior Content Marketing Manager, InfoWerks (2019-2021)
Senior Writer and Content Marketer, JELD-WEN (2017-2018)
Senior Writer, Bank of America Cybersecurity (2015-2017)
Director of Marketing, SyntraCorp (2013-2015)
Director of Marketing, Visual Impressions (2010-2013)
Marketing Communications Manager, Global Compliance (2007-2009)
Copywriter, Motorsports Authentics (2006-2007)

SOFTWARE

Hubspot
SEMrush

Zoho Marketing Hub
Pardot

Hootsuite
Canva

Instapage
WordPress
Mail Chimp

Constant Contact
Google Analytics and Ads

SurveyMonkey
BaseCamp

Slack
Asana

Microsoft Office
Google Drive

Salesloft
Typeform

MBA, Marketing

LinkedIn

12+ blog posts across two platforms (define topic, SEO, and writing)
1 long-form lead gen (pillar page, e-book, white paper)
At least one email nurture campaign running 
5 newsletters (by product line)
BOFU email, long-form promotion, and webinar invites
Produce one webinar, including topic, deck content, scripting, and promotion
Advertising for 4-5 publications (newsletter banner ads, sponsored content)
At least one thought leadership (non-paid) byline
Product marketing updates (learning channel and website content, splash emails)
Social media management (60-70 posts a month on two platforms)
Updates to content calendars and content strategy
Event management (negotiation of sponsorship, promotion)
Reporting: SEO, social, content and ad performance, product marketing highlights,
results of webinar/event, email marketing, and lead gen, MQLs, monthly ARR, trend
charts for engagement

https://www.beth-osborne-marketing.com/
https://www.linkedin.com/in/bethfosborne

